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Chamber partners with state
for ‘Retlre Tennessee’ program

The Crossvﬂle—
_ Cumberland _ .- County
Chamber of Commerce has
joined into a partnership with
the Termessee Department of
Economic and Community
Development’'s = .+ “Retire
Tennessee” pilot program
. promoting Tennessee as a
great place for retirees to call
home. Only nine locations in
Tennessee were chosen for the
program, based on communi:
ties that meet the state’s cnte—
ria of providing resources and
amenities needed to be. a
viable retirement destlnatlon.
« Of -the nine . locations,
Crossville, ' Cumberland
* Courity, is one.

Since the start of the Retlre
Tennessee program in the
summet of 2006, Crossville
has been on the move.
According to the American

City Business Journal's online
edition, Crossville now ranks

. number four out of the top.

one hundred places to retire
across the nation, and in a
breakdown . of retlrement
area by category, the second.
best ”Mountqm Retirement.
Location.” No ~ other
Tennessee area came close
Retire Tennessee' advertis-
ing has been. spotted in many
publications, - mcludmg

Living Southern Style, a publi-

cation “aimed at’ afflient
retirees, offering insider tips

on relocation areas and tour ™

informatipn along with the

latest in building and rernod—"

eling trends  to decorate
dream homes in new ‘home-
towns s

While' Retire” Termessee '

says that “The Good Life Jiist
Got Better,” Crossville has

said all along' that “It's Just
Better Here:” Sinceé the 1960s;

Crossville and Cumberland
County have:been markeéted

as-a tourism and-retiremient

destination. A recent-study

'by
Tennessee

the - University
" analyzes the
“effects of retirces moving
into Crossville

Cumberland County as a cat-

alyst for other rural commu-
nity leaders to consider plan-

ning: retirement recruitment
programs.. The study is not
de51gned to be used as.a tem-

_‘_plate for- other communities,
"but 4s a guide so that other

commubities ‘can learn from
Crossville’s Jpast experiences.

Carefully planned growth
and successful ‘marketing
campaigns ' have ~ taken

Crossville* and Cumberland

_of :

and..

ot

County from a logal spotto a.

"national’ favorite. With tem-
~perate, four-season tlimates,

reasonable - cost of living
prices, and big cities a stone’s
throw- from the rural peace-
fulness, it's easy to see'why
Crdssville and Cumberland

County continue to be'a relo-

cation destination. .
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